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INRTODUTION: 

               In today’s world, women entrepreneurs are playing very vital role and they have become important 

part of the global business environment and it’s really important for the sustained economic development and 

social progress. In India, though women are playing key role in the society, but still their entrepreneurial ability 

has not been properly tapped due to the lower status of women in the society. Women Entrepreneurs may be 

define as the women or a group of women who commence and operate a business venture. . Like a male 

entrepreneurs a women entrepreneur has many functions. They should explore the prospects of starting new 

enterprise; undertake risks, introduction of new innovations, coordination, administration and control of 

business and providing effective leadership in all aspects of business. Government of India has described 

women entrepreneurs as an enterprise/venture owned and controlled by women having at least financial interest 

of 51% of the capital and giving at least 51% of employment generated in the organization to women. 

OBJECTIVES OF STUDY: 

             The present study aims at fulfilling the following objectives:  

 1) To identify the problems faced by Women Entrepreneurs; 

 2) To suggest strategies for better women Entrepreneurship development; 

METHODOLOGY OF RESEARCH; 

            The research project is descriptive and analytical in nature. The research project is mainly based on 

secondary sources which include books and web pages.  

PROBLEMS OF WOMEN ENTREPRENEURS : 

           There are umpteen problems faced by women at various stages beginning from their initial 

commencement of enterprise, in running their enterprise. Their various problems are as follows ; 

1)Family ties:- 

            In India, it is mainly a women’s duty to look after the children and other members of the family. Man 

plays a secondary role only. In case of married women, she has to strike a fine balance between her business and 

family. Her total involvement in family leaves little or no energy and time to devote for business. 

2)Shortage of raw-materials: 

          Women entrepreneurs encounter the problems of shortage of raw-materials. The failure of many women 

co-operations in 1971 such as these engaged in basket making were mainly because of the inadequate 

availability of forest-based raw materials. 

3)Heavy Competition:  

          Many of the women enterprises have imperfect organizational set up. But they have to face severe 

competition from organized industries. 

4)Quality of EDPs:  

          All women entrepreneurs are given the same training through EDPs. Second-generation women 

entrepreneurs don’t need such training as they already have the previous exposure to business. 

5)Marketing Problems:  

          Women entrepreneurs continuously face the problems in marketing their products. It is one of the core 

problems as this area is mainly dominated by males and even women with adequate experience fail to make a 

dent. 
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          For marketing the products women entrepreneurs have to be at the mercy of middlemen who pocket the 

chunk of profit. Although the middlemen exploit the women entrepreneurs, the elimination of middlemen is 

difficult, because it involves a lot of running about. Women entrepreneurs also find it difficult to capture the 

market and make their products popular.  

6)Financial Problems:    

           Obtaining the support of bankers, managing the working capital, lack of credit resources are the problems 

which still remain in the males domain. Women are yet to make significant mark in quantitative terms. 

Marketing and financial problems are such obstacles where even training doesn’t significantly help the women. 

Some problems are structural in nature and beyond the control of entrepreneurs. 

 7)Patriarchal Society: 

             Entrepreneurship has been traditionally seen a male preserve and idea of women taking up 

entrepreneurial activities considered as a distant dream. Any deviation from the norm is frowned and if possible, 

immediately curbed. Women also have to face role conflict as soon as they initiate any entrepreneurial activity. 

It is an uphill task for women to face such conflicts and cope with the twin role. 

8)Absence of Entrepreneurial Aptitude: 

            Many women take the training by attending the Entrepreneurship Development Programmes without 

entrepreneurial bent of mind. As per a study, involvement of women in small scale sector as owners stands at 

mere 7 percent. Women who are imparted
 
training by various institutes must be verified on account of aptitude 

through the tests, interviews etc. 

9)High cost of production:  

            Several factors including inefficient management contribute to the high cost of production which stands 

as a stumbling block before women entrepreneurs. Women entrepreneurs face technology obsolescence due to 

non-adoption or slow adoption to changing technology which is a major factor of high cost of production. 

10)Low risk-bearing capacity:  

            Women in India are by nature weak, shy and mild. They cannot bear the amount risk which is essential 

for running an enterprise. Lack of education, training and financial support from outsides also reduce their 

ability to bear the risk involved in an enterprises.  

11)Lack of self confidence:  

           Women entrepreneurs because of their inherent nature, lack of self-confidence which is essentially a 

motivating factor in running an enterprise successfully. They have to strive hard to strike a balance between 

managing a family and managing an enterprise. Sometimes she has to sacrifice her entrepreneurial urge in order 

to strike a balance between the two. 

REMEDIES OF WOMEN ENTREPRENEURS:  

1)Creation of finance cells:  

           The financial institutions and banks which provide finances to entrepreneurs must create special cells for 

providing easy finance to rural entrepreneurs. 

2) Concessional rates if interest: 

           The rural entrepreneurs should be provided finance at concessional rates of interest and on easy 

repayment basils. The cumbersome formalities should be avoided in sanctioning the loans to rural entrepreneurs. 

3)Proper supply of raw materials: 

            Rural entrepreneurs should be ensured of proper supply of scarce raw materials on priority basis. A 

subsidy may also be offered to make the products manufactured by rural entrepreneurs cost competitive and 

reasonable. 

 4)Offering training facilities:  

            Training is essential for the development of entrepreneurships. It enables the rural entrepreneurs to 

undertake the venture successfully as it imparts required skills to run the enterprise. 

            Presently the economically weaker entrepreneurs of the society are offered such training facility under 

Prime Minister’s Rozgar Yojna. (PMRY) Programmed FICCI, (NGOs) Lions Clubs, Rotary Clubs and 
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voluntary organizations can also arrange such training programmers for rural entrepreneurs to provide them 

stimulation counseling and assistance. 

5)Setting up marketing co-operatives: 

             Proper encouragement and assistance should be provided to rural entrepreneurs for setting up marketing 

co-operatives. These co-operatives shall help in getting the inputs at reasonable rate and they are helpful in 

selling their products at remuneration prices. 

 

 CONCLUSION:- 

             It is evident from the preceding discussion that women entrepreneurs are sensitive to changing socio-

economic conditions in the country. They are keen to take advantage of such positive changes. They also want 

to prove their metal in dual role of work at home and participation in entrepreneurial activities. It is expected 

that the negative attitude towards women entrepreneurs by the family and society will fall off in future.  
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